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Consumer demographics
» Urbanization is a continuing trend

» 30 million Indians with ability to spend > U$30,000/ yr (PPP terms)
» Youngest population in the world

- 65% of population below 35 years of age

« Median age of 24 years is the youngest in the world
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Consumer demographics ~ High Income Opportunities

» MNC's setting up base In India

» Indian Cos. Going global

M Rise of self employed

® Increase in no. of working women

creating new professional & entrepreneurial opportunities
= increasing incomes!
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Consumer demographics ~ International ‘Exposure’

» INcreasing rate of outbound tourists (grew by 15% to 7.2 million in 20095)
» Exposure to global trends through cable TV
» Increasing no. of Indian students in Western Universities

» Lifestyle brands driving into India ~ like Louis Vuitton, Hugo Boss, Versace,

Armani, Chanel, Dior, Audi, Porsche, Rolls Royce, Jaeger Le Coulture, TAG Heuer,

Swarovski, Pergo, etc
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Retailing in India ~ The emerging revolution!

» Retail sector accounts for 35% of India's GDP

» Provides employment to 15% of the population

» World's largest retail network with 12 million outlets

» Total market size of retailing in India is U$205 billion

m Current share of Organized Retail is 3% or U$7 billion

» Projected growth @ 25-30% p.a. to become U$24 billion by 2010

Share of organized Retailing 2010

Retail Market Size = U5205 Billion

Retail Market Size = U$275 Billion

# Source - KSA Technopak
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[l Increase in no. of shopping malls

* Spurce : India Retail Report 2005~KSA Technopak
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Indian organized retailing pie

Books, music &
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Consumer ]
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Food & Beverage ~ Size of organised food retail

INDIAN FOOD RETAIL SALES
(est. U$137 billion 2004~05)

» Size of Indian F&G Retailing: U$137b Db a8 S-HEN. s

B Organized F&G retail: U$670m - 0.4% 0

Traditional retail sector
m Imported F&B retail:U$20m - 2.9%

Source: KSA-Technopak survey
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Consumer behaviour

» F & G accounts for 52% of the increasing consumer spend.

» Strong preference for “fresh” but growing shift in demand for
processed foods

Popular processed foods:

m confectionary
= dry fruits
M biscuits
H cakes & pastries
M sauces
: 2® mpackaged meats
i P m ice-creams
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® sauces (tomato, mustard)
W jams

® shack foods

® packaged wheat flour/ rice
m noodles

W pasta

m health drinks
m soft drinks

M juices

m baby foods
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